
Hill’s Core Products Database

Features - an easier way to share and manage product info

Benefits - saving time, effort, cost and errors
 
Ongoing - next steps



A database for sharing product information and assets

‣ product lists

• brands

• families

• variants

• pack forms

• SKUs & sizes

‣ imagery

• pack shots

• kibble
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Localised for all countries

‣ pricing and availability (RRP)

‣ marketing copy

• Vet-channel facing

- Indications & Contraindications

- Metabolisable energy

- Additional Info

• Pet-owner facing

- Ingredients

- Benefits

- Feeding amounts
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Already providing a LIVE feed for . . .

‣ HQC CRAFTworks

‣ HillsPet.com website

‣ “Key to Nutrition” production

‣ VetShop
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HillsPet.com 

Consumer web-site

Product Selector
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HillsPet.com
Interactive Product Selector
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HQC CRAFTWorks

Vet-channel tool

HQC CRAFTworks
Feeding Guide: energy values, 
SKUs, RRPs, compliance
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"Key to Nutrition"

publication

The “Key to Nutrition” 
production process: collation, 
checking, translation, approvals



VetShop

e-commerce
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VetShop
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Web-page based 

reference tool

for Hill's authorised users

Web
Interface



Impact and implications

‣ One-stop-shop for management of essential product information

‣ Save significant time and cost in collating info for Key Production

‣ Energy can be focussed on analysis, presentation and communication, not on 
clerical, checking and fact-finding

‣ More up-to-date and accurate info for pet-channel, vet-channel and other 
professional groups.

‣ Better compliance and legal

‣ Easier localisation gives more control to the countries, making content more 
precise and relevant for their market. Especially for managing exceptions.

‣ Save country time commitment and management for approval process

‣ Potential “printing-on-demand” model?

‣ Supports integrated strategic initiatives eg. Vetshop e-commerce
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For optimum health . . .
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Translators

Originators

& updaters

Stakeholders

& approval

Content 
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Feed regularly
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Content Owners
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What will Content Owners need going forward?

‣ Levels of access

• administrators

• translators

• review & amend

• reference-only

‣ Features?

• new data types

• additional layouts
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Next Steps

‣ Coming soon:

• regional versions of HQC CRAFTworks

• Web-site consumer-facing product-info for:

- Science Plan revitalisation

- new Nature’s Best products

- European copy (vs. legacy USA material)

• Key to Nutrition 2009 (copy date: September 2008)

‣ GHMC to set up login accounts

• countries to confirm names and emails of content managers by end June

‣ Training by phone conference

‣ Extension of system capabilities to match emerging needs
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